
SEO

Conduct keyword research 
using Google Keyword 
Planner.

Use  for more 
detailed keyword analysis.

Rank Tracker

Map keywords to specific 
pages.

Optimize your content 

for target keywords.

Optimize meta tags 

for target keywords.

Optimize internal linking.

Build high-quality backlinks 
through guest posting.

Claim unlinked mentions.

Get listed on Google 
Business Profile.

Set up Google Analytics 

and Search Console.

Add structured data.

Improve your website's 

load times.

Ensure your website 

is mobile-friendly.

Switch your website to 

the secure HTTPS protocol.

Optimize for local search 
with location-specific pages.

Content Marketing

Develop a content calendar.

Write high-quality blog 
posts.

Include relevant keywords 

in your blog posts.

Create engaging 
infographics.

Create informative videos.

Launch live webinars.

Invite guest speakers 

to your webinars.

Write case studies 
showcasing your success 
stories.

Create ebooks as lead 
magnets.

Create whitepapers 

as lead magnets.

Create free tools as lead 
magnets.
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Email Marketing

Encourage email sign-ups.

Send out regular 
newsletters.

Update your audience 

on your latest content.

Update your audience 

on your latest products 

or services.

Create automated drip 
campaigns

Nurture leads through 

your sales funnel.

Send welcome emails 

to new subscribers.

Track email click-through 
rates and conversions.

Tailor your email content 

to the recipient's interests.

Tailor your email content to 
the recipient's past behavior.

Test different subject lines.

Test different email designs.

Social Media Marketing

Send out regular 
newsletters.

Identify your target audience 
on each platform.

Create a content plan for 
each platform.

Post regularly on your 
chosen social media 
platforms.

Tailor your content for each 
platform.

Engage with your audience 
by responding to comments.

Engage with your audience 
by responding to messages.

Engage with your audience 
by responding to mentions.

Collaborate with influencers 
in your industry.

Share user-generated 
content.

Host contests or giveaways.

Track performance in 
Facebook Insights, YouTube 
Analytics, LinkedIn Analytics, 
Twitter Analytics.

Paid Advertising

Set up Google Ads.

Optimize your Google Ads 
for your target keywords.

Run remarketing campaigns 
to target past website 
visitors.

Run social media ads on 
Facebook.

Run social media ads 

on Instagram.

Run social media ads 

on LinkedIn.

Run social media ads 

on Twitter.

Optimize your social media 
ads based on performance.

Run video ads on YouTube.

Test different ad creatives.

Test different ad copy.

Use demographic targeting 
in your ads.

Use interest targeting in your 
ads.
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SEO
Enhance your website's visibility and attract 

organic traffic by implementing effective Search 

Engine Optimization (SEO) strategies. 

SEO involves optimizing your website's structure, 

content, and keywords to improve its ranking on 

search engine result pages (SERPs). Research 

indicates that 

, making SEO crucial for capturing 

valuable organic traffic.

53.3% of website traffic comes from 

organic search

Actionable Steps:

Conduct keyword research using Google Keyword Planner: This tool, provided by Google, allows you 

to discover new keywords related to your business and see how often they're searched on Google. It's 

a fundamental step in understanding what your audience is looking for and how you can meet their 

needs.

Use  for more detailed keyword analysis: Rank Tracker This advanced SEO tool provides more detailed 

insights, such as keyword difficulty, search volume, and what your competitors are ranking for. This can 

help you identify opportunities and formulate a more effective SEO strategy.

Map keywords  Each page on your website should target a specific 

keyword or set of keywords. This helps search engines understand what each page is about and can 

improve your chances of ranking for those keywords.

to specific pages on your website:

Optimize your  for target keywords: website's content Once you've identified your target keywords, 

incorporate them into your website's content. This includes the body text, headings, and meta tags. 

However, remember to keep the content natural and user-friendly - don't overstuff keywords at the 

expense of readability.

Optimize  for target keywords: meta tags Meta tags, including the title tag and meta description, 

provide search engines with information about your page. Including your target keywords in these tags 

can help improve your visibility on search engine results pages (SERPs).
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Optimize : Internal link optimization involves strategically placing links within your 

website's content to connect relevant pages. By using descriptive anchor text and ensuring a logical 

hierarchy of links, you can help search engines understand the structure of your site and improve the 

accessibility of important pages.

internal linking

Build high-quality backlinks through : guest posting Guest posting involves writing articles for other 

websites in your industry. In return, you usually get a link back to your website. This can help improve 

your website's authority and visibility in search engines.

Claim unlinked mentions: This tactic involves identifying instances where your brand is mentioned but 

not linked, and reaching out to the website owners or content creators to request a link be added. By 

reclaiming these unlinked mentions, you can not only strengthen your backlink profile for SEO 

purposes but also drive referral traffic and increase your brand's visibility.

Get listed on This tactic involves claiming and optimizing your business profile 

with accurate information, including your address, contact details, website, and business hours. By 

getting listed on Google My Business, you can increase your online visibility, attract local customers, 

and improve your chances of appearing in Google's Local Pack, which often appears at the top of 

search results for location-based queries.

Google My Business: 

Set up Google Analytics and Search Console: Google Analytics provides detailed data on website 

traffic, user behavior, and conversions, enabling you to track key metrics and make data-driven 

decisions. Google Search Console, on the other hand, helps you monitor your site's presence in search 

results, identify indexing issues, and optimize your site for better search engine visibility.

Add : structured data This tactic involves adding code to your web pages that provides context and 

organization to the content, helping search engines better interpret and display your information. By 

utilizing structured data, you can potentially achieve rich snippets in search results, such as star 

ratings, product prices, and event details, which can significantly increase click-through rates and drive 

targeted traffic to your site.

Improve your website's : load times Website speed is a ranking factor in Google's algorithm. Faster 

websites provide a better user experience and are more likely to rank higher in the SERPs.

Ensure your website is mobile-friendly: More people are browsing the web on mobile devices than 

ever before. Having a mobile-friendly website is essential for reaching this audience and is another 

ranking factor in Google's algorithm.

Switch your website to the secure HTTPS protocol: HTTPS is a secure version of the HTTP protocol. 

It's used for secure communication over a computer network and is widely used on the Internet. 

Google has confirmed that it's a ranking signal, so it's worth making the switch if you haven't already.
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Optimize for local search with location-specific pages: If you're a local business, having location-

specific pages can help you rank in local search results. These pages should include information 

relevant to the specific location, such as your address, opening hours, and local reviews.

Optimize for local search with location-specific pages: If you're a local business, having location-

specific pages can help you rank in local search results. These pages should include information 

relevant to the specific location, such as your address, opening hours, and local reviews.

New to SEO? Explore these free resources and guides to expand your knowledge and expertise:

Join our 30-day SEO course for beginners


Join our private user group on Facebook to discuss all things SEO


Subscribe to our YouTube channel to watch how-to videos
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Content Marketing
Create compelling and informative content to 

engage your target audience and drive brand 

awareness.

Content marketing focuses on delivering valuable 

and relevant content to attract and retain customers. 

Studies  that content marketing generates 3 

times as many leads as traditional outbound 

marketing, at about 62% less cost.

show

Actionable Steps:

Develop a content calendar: A content calendar helps you plan and schedule your content in advance. 

This ensures you have a steady stream of content being published and can help you align your content 

with key dates or events.

Write high-quality blog posts: Blog posts are a great way to provide valuable information to your 

audience and attract traffic to your website. They should be well-researched, well-written, and focused 

on topics relevant to your audience.

Include relevant keywords in your blog posts: Incorporating SEO keywords into your blog posts can 

help them rank higher in search engine results, making them more visible to potential visitors.

Create engaging infographics: Infographics are a visually appealing way to present information. 

They're highly shareable and can help you attract backlinks and social media engagement.

Create informative videos: Videos are a highly engaging form of content that can help you convey 

complex information in an easy-to-understand way. They can be shared on your website, social media, 

and platforms like YouTube.

Launch live webinars: This tactic involves presenting valuable content, conducting interactive 

sessions, and fostering real-time engagement with participants. By hosting webinars, you can reach a 

wider audience, generate leads, and build trust with attendees. Additionally, webinars offer the 

opportunity to repurpose recorded sessions as on-demand content, extending their impact and 

providing ongoing value to your audience.

Drive Traffic to Your Website Checklist

Drive Traffic to Your Website Checklist

https://contentmarketinginstitute.com/what-is-content-marketing/


Invite guest speakers to your webinars: Inviting guest speakers can provide new perspectives and 

valuable insights to your audience. It can also help you reach a wider audience if the guest shares the 

event with their own followers.

Write case studies showcasing your success stories: Case studies are a powerful way to demonstrate 

the value of your products or services. They provide concrete examples of how you've helped your 

customers, making them more persuasive than simple claims or testimonials.

Create ebooks as lead magnets: Ebooks are a type of long-form content that can be used as a lead 

magnet to grow your email list. They provide value to your audience and can help you establish your 

authority on a topic.

Create whitepapers as lead magnets: Like ebooks, whitepapers are a type of long-form content that 

can be used as a lead magnet. They're typically more academic and data-driven, making them suitable 

for B2B businesses or industries with a technical audience.

Create free tools as lead magnets: This tactic involves creating interactive calculators, templates, 

software trials, or other tools that provide practical value and require users to provide their contact 

information to access them. By offering these free tools as lead magnets, you can not only collect 

valuable prospect data but also establish credibility, nurture relationships with potential customers, 

and position your brand as a helpful resource.
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Email Marketing
Leverage the power of personalized email 

campaigns to nurture leads and drive 

conversions.

Email marketing involves sending targeted 

messages directly to subscribers' inboxes. Recent 

data reveals that personalized email campaigns 

have an 

, highlighting the effectiveness 

of tailored email communication.

average open rate of 18.8% and a click-

through rate of 2.6%

Actionable Steps:

Encourage email sign-ups: offer a lead magnet on your website and use pop-up forms to encourage 

email sign-ups. A lead magnet is a free item or service that is given away for the purpose of gathering 

contact details. Examples of lead magnets include ebooks, whitepapers, free consultations, and 

discount codes.

Send out regular newsletters: Newsletters are a great way to keep your audience updated on your 

latest content, news, products, or services. They can help drive traffic to your website and keep your 

audience engaged with your brand.

Update your audience on your latest content: If you regularly publish new content, such as blog posts 

or videos, let your audience know through your emails. This can help drive traffic to your new content 

and keep your audience engaged.

Update your audience on your latest products or services: If you launch a new product or service, or if 

you have a sale or special offer, let your audience know through your emails. This can help drive sales 

and keep your audience engaged with your brand.

Create automated drip campaigns: Drip campaigns are a series of emails that are automatically sent 

out based on specific timelines or user actions. They can help nurture leads, onboard new customers, 

or re-engage inactive subscribers.

Nurture leads through your sales funnel: Use your emails to guide leads through your sales funnel. 

This can involve educating them about your products or services, addressing their objections, and 

encouraging them to make a purchase.
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Send welcome emails to new subscribers: Welcome emails are the first email someone receives when 

they sign up for your email list. They're a great opportunity to introduce your brand, set expectations 

for future emails, and engage your new subscriber.

Track email click-through rates and conversion: By tracking these metrics, you can gain insights into 

the effectiveness of your email content, optimize your campaigns for higher engagement, and improve 

your overall conversion rates. Recent studies reveal that the average email click-through rate across 

industries is approximately 2.6%, while the average conversion rate is around 4.2%.

Tailor your email content to the recipient's interests: If you have information about your subscribers' 

interests, you can use this to tailor your email content. This can make your emails more relevant and 

engaging, which can increase open and click-through rates.

Tailor your email content to the recipient's past behavior: If you have information about your 

subscribers' past behavior, such as their past purchases or what content they've engaged with, you can 

use this to tailor your email content. This can make your emails more relevant and engaging, which can 

increase open and click-through rates.

Test different subject lines: The subject line is one of the most important factors in whether someone 

opens your email. Testing different subject lines can help you find what works best for your audience 

and improve your open rates.

Test different email designs: The design of your email can have a big impact on how it's perceived and 

how engaging it is. Testing different designs can help you find what works best for your audience and 

improve your engagement rates.
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Social Media Marketing
Harness the influence of social media platforms 

to connect with your audience, build brand loyalty, 

and drive engagement.

Social media marketing involves creating and 

sharing compelling content on platforms like 

Facebook, Instagram, and Twitter. Research 

indicates that 

, making it a valuable 

channel for influencing purchase decisions.

54% of social media users use social 

channels to research products

Actionable Steps:

Develop a social media strategy: A social media strategy outlines your goals, target audience, and 

content plan for each social media platform. It provides a clear plan of action and helps you stay 

focused on your goals.

Identify your target audience on each platform: Different social media platforms attract different 

demographics. Understanding who your audience is on each platform can help you tailor your content 

and messaging to better engage them.

Create a content plan for each platform: Each social media platform has its own unique features and 

audience expectations. Creating a content plan for each platform can help you take advantage of 

these features and meet your audience's expectations.

Post regularly on your chosen social media platforms: Regular posting keeps your brand top of mind 

and helps you maintain engagement with your audience. It also signals to the platform's algorithm that 

your account is active, which can help increase your visibility.

Tailor your content for each platform: What works on one platform may not work on another. Tailoring 

your content for each platform can help you better engage your audience and meet the platform's best 

practices.

Engage with your audience by responding to comments: Responding to comments shows your 

audience that you value their input and are willing to engage in conversation. It can help build a 

stronger relationship with your audience and increase engagement on your posts.
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Engage with your audience by responding to messages: Like comments, messages are a direct line of 

communication with your audience. Responding to messages can help you provide better customer 

service and build stronger relationships with your audience.

Engage with your audience by responding to mentions: Mentions are when someone else tags your 

account in their post. Responding to mentions can help you engage with your audience and increase 

your visibility on the platform.

Collaborate with influencers in your industry: Influencers have a large and engaged following. 

Collaborating with influencers can help you reach their audience and leverage their influence to 

promote your brand.

Share user-generated content: User-generated content is content created by your audience. Sharing 

user-generated content can help you engage your audience, build a sense of community, and provide 

social proof for your brand.

Host contests or giveaways: Contests and giveaways can help you increase your engagement, reach a 

wider audience, and grow your followers. They can also provide an opportunity to collect user-

generated content or gather data from your audience.

Track performance in Facebook Insights, YouTube Analytics, LinkedIn Analytics, Twitter Analytics: 

This tactic involves monitoring key metrics such as reach, engagement, audience demographics, and 

post performance to evaluate the effectiveness of your social media campaigns. By tracking 

performance in these analytics platforms, you can identify trends, optimize your content strategy, and 

make data-driven decisions to improve your social media presence and drive meaningful results.
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Paid Advertising
Amplify your brand's visibility and reach through 

targeted online advertising campaigns.

Paid advertising involves promoting your products 


or services using various platforms, such as search 

engines, social media, and display networks. In 

2021, digital advertising spending 

 worldwide, with a projected growth rate of 

10.9%.

surpassed $389 

billion

Actionable Steps:

Set up Google Ads: Google Ads is a powerful advertising platform that allows you to display ads in 

Google's search results and on other websites in Google's network. It's a great way to reach a wide 

audience and drive traffic to your website.

Optimize your Google Ads for your target keywords: Once you've set up your Google Ads, it's 

important to optimize them for your target keywords. This can help improve your visibility in search 

results and increase the effectiveness of your ads.

Run remarketing campaigns to target past website visitors: Remarketing campaigns allow you to 

display ads to people who have previously visited your website. This can help you stay top of mind and 

encourage them to return to your website.

Run social media ads on Facebook: Facebook ads can help you reach a wide audience and target 

specific demographics, interests, or behaviors. They can be used to promote your content, increase 

your followers, or drive traffic to your website.

Run social media ads on Instagram: Like Facebook, Instagram ads can help you reach a wide audience 

and target specific demographics, interests, or behaviors. They can be particularly effective for brands 

with a strong visual identity or products that can be showcased visually.

Run social media ads on LinkedIn: LinkedIn ads are particularly effective for B2B businesses or 

businesses targeting professionals. They can help you reach a more professional audience and 

promote your content, products, or services.
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Run social media ads on Twitter: Twitter ads can help you reach a wide audience and promote your 

content, products, or services. They can be particularly effective for news or trend-based content.

Optimize your social media ads based on performance: Regularly review the performance of your 

social media ads and make adjustments as needed. This can involve changing the ad creative, copy, 

targeting, or budget to improve the effectiveness of your ads.

Run video ads on YouTube: YouTube is the second largest search engine after Google, making it a 

powerful platform for video ads. Video ads can help you engage your audience, convey complex 

information, and increase brand awareness.

Test different ad creatives: The creative elements of your ad, such as the images or videos, can have a 

big impact on its performance. Testing different creatives can help you find what works best for your 

audience and improve the effectiveness of your ads.

Test different ad copy: The copy of your ad, such as the headlines and descriptions, can also have a 

big impact on its performance. Testing different copies can help you find what works best for your 

audience and improve the effectiveness of your ads.

Use demographic targeting in your ads: Demographic targeting allows you to display your ads to 

people based on characteristics like their age, gender, or location. This can help you reach your target 

audience more effectively.

Use interest targeting in your ads: Interest targeting allows you to display your ads to people based on 

their interests, such as the topics they're interested in or the types of content they engage with. This 

can help you reach a more engaged and relevant audience
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Conclusion

Congratulations on completing the checklist! Remember, digital marketing is a continuous process and 

it's important to regularly review and update your strategies based on your performance and the latest 

trends. Keep learning and stay updated with the latest digital marketing trends and strategies to drive 

traffic to your website and achieve your marketing goals. Always test, analyze, and optimize your 

efforts for continuous improvement.

Drive Traffic to Your Website Checklist

Drive Traffic to Your Website Checklist


	1
	2
	Drive-Traffic-to-Your-Website-Checklist.pdf
	1
	2


	Check Box1: Off
	Check Box2: Off
	Check Box3: Off
	Check Box4: Off
	Check Box5: Off
	Check Box6: Off
	Check Box7: Off
	Check Box8: Off
	Check Box9: Off
	Check Box10: Off
	Check Box11: Off
	Check Box12: Off
	Check Box13: Off
	Check Box14: Off
	Check Box15: Off
	Check Box16: Off
	Check Box17: Off
	Check Box18: Off
	Check Box19: Off
	Check Box20: Off
	Check Box21: Off
	Check Box22: Off
	Check Box23: Off
	Check Box24: Off
	Check Box25: Off
	Check Box26: Off
	Check Box27: Off
	Check Box28: Off
	Check Box29: Off
	Check Box30: Off
	Check Box31: Off
	Check Box32: Off
	Check Box33: Off
	Check Box34: Off
	Check Box35: Off
	Check Box36: Off
	Check Box37: Off
	Check Box38: Off
	Check Box39: Off
	Check Box40: Off
	Check Box41: Off
	Check Box42: Off
	Check Box43: Off
	Check Box44: Off
	Check Box45: Off
	Check Box46: Off
	Check Box47: Off
	Check Box48: Off
	Check Box49: Off
	Check Box50: Off
	Check Box51: Off
	Check Box52: Off
	Check Box53: Off
	Check Box54: Off
	Check Box55: Off
	Check Box56: Off
	Check Box57: Off
	Check Box58: Off
	Check Box59: Off
	Check Box60: Off
	Check Box61: Off
	Check Box62: Off
	Check Box63: Off


